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 Post Doctorate,2025 (Indian Institute of Management, Visakhapatnam ) 

 Ph.D., Marketing, 2020-2024 (IUST-Fellow Indian Council of Social Science Research). 
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 Introduction to the Concept of Social Proof in Social Media Marketing,Book: Digital Advertising 

and Consumer Behavior, Springer Nature (Accepted) 

 Enhancing the Virtual Shopping Experiencewith Virtual Reality, Augmented Reality, andMixed 

Reality Videos. Book-Marketing in Metaverse, Springer Nature(Accepted) 
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 How Parasocial Interactions DrivePurchase Intention: A Meta-Analysis. 2025 

GlobalMarketingConference atHong Kong; ANZMAC-GAMMA JointSymposium. 

 Leveraging parasocial interaction to drive the bandwagon effect in onlineretail.Delhi Schoolof 

Business, 2025. 

 E-learning portals becoming a successin India: A Conceptual Overview. 

2ndInternationalConference on Sustainable Technological innovation.DMS, Islamic University 

of Science andandTechnology.2022 

 Contribution of Major OnlineMarketplaces in SustainableConsumption Across the 

ElectronicGadgets Product 

Category.2ndInternationalConferenceSustainableDevelopmentandTechnologicalinnovation.20

22. 

 A Bibliometric Review of OnlinePurchase Intention Research:Mapping the Field from 2000 to 

2022.InternationalConference onBusinessManagementand DataAnalytics.2023 

Awards, Recognition 

 Centrally Sponsored, Doctoral Fellowship Award by the Indian Council of Social Science 

Research. 

 Reviewer Award by Elsevier 
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 01st-07th Dec 2021. The Art of Writing A Research Paper , DMS IUST 

 14th-23rd Nov 2022, ICSSR Sponsored Ten Days Research Methodology Course, Central 

University ofKashmir. 

 Academic Publishing: Read & Publish With Cambridge University Press 
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